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Proposed Details:
 

Conference Dates: 
                   Day 01 - Saturday, 07th February 2026
                   Day 02 - Sunday, 08th February 2026

Conference Venue:
                   Day 01 - University of Moratuwa
                   Day 02 - University of Moratuwa

Organized by:
                    Rotaract Club of University of Moratuwa

Expected Delegate Count:
 

 

Proposed Committees:
                    United Nations General Assembly, First Committee (UNGA 1)
                   United Nations General Assembly, Third Committee (UNGA 3)
                   United Nations Security Council (UNSC)
                   United Nations Environmental Programme (UNEP)
                   Economic and Social Council (ECOSOC)
                   International Press Corps (IPC)

Delegate Demographics:
                    Government, Semi-Government and International School Students; 
                   Grades 6-13
                   After A/L and After O/L Students
                   State and Private University Undergraduates
                    

SLRMUN ‘26 at a glanceSLRMUN ‘26 at a glanceSLRMUN ‘26 at a glance

SLRMUN ‘26
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300-400 Delegates from all across the country, along with
International delegates 



FACEBOOK FOLLOWERS
AND 13 FACEBOOK PAGES

14K +
3K +

FOLLOWERS IN 6
INSTAGRAM PAGES

2K+
LINKEDIN FOLLOWERS

1.2K +
YOUTUBE SUBSCRIBERS

250+
MEMBERS

100+
PROJECTS

30
YEARS OF 
SERVICE

INSTITUTE BASED
    ROTARACT CLUB 
        IN SRI LANKA

1 ST

ROTARACT MORA

4



WHAT IS RMMUN?

RMMUN (Rotaract Mora Model United Nations) is a project initiated by the
International Services Avenue of Rotaract Club of University of Moratuwa.

Aim: 
RMMUN  aims to incorporate the Model United Nations atmosphere effectively
at Universities in Sri Lanka, via several sub-projects that capture the problem
solving and negotiation mindset in MUN.

How it’s Done:
This is done via projects like UN Days and Congrego; which raise awareness on
the United Nations and its processes, and the signature event – SLRMUN.
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RMMUN OBJECTIVES

 Promote MUN Culture 

 
Tackle Global and Local Issues  

  
  
 

 

Develop Personal Skills

 
Encourage Dialogue and Solutions 

     

Shape Future Leaders

 Promote MUN Culture 

 
Tackle Global and Local Issues  

  
  
 

 

Develop Personal Skills

 
Encourage Dialogue and Solutions 

     

Shape Future Leaders

Cultivate an engaging MUN environment that enhances
diplomatic and leadership skills.

Identify and discuss key issues, driving actionable
solutions through MUN initiatives.

Offer a platform for students to present and debate
solutions to global challenges. 

Strengthen communication, teamwork, and 
problem-solving abilities through MUN activities.

Prepare students for leadership roles while building a
global network through MUN.
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UN SDGs

SLRMUN ‘26 and the UN SDGsSLRMUN ‘26 and the UN SDGsSLRMUN ‘26 and the UN SDGs

SLRMUN ‘26 aims to cover all the Sustainable Development Goals (SDGs) put forward
by the United Nations, through discussions within the committees proposed.
Along with this year’s theme for SLRMUN ‘26:

 “Accelerating Action: A Blueprint for the Sustainable Development Goals”

and in line with the United Nations’ 2030 Agenda, all the 17 UN SDGs are proposed to
be covered as such:

SDG 01

SDG 02

SDG 03

SDG 04

SDG 05

SDG 06

SDG 07

SDG 08

SDG 09

SDG 10

SDG 11

SDG 12

SDG 13

SDG 14

SDG 15

SDG 16

SDG 17

No Poverty

Zero Hunger

Good Health

Quality Education

Gender Equality

Clean Water & Sanitation

Affordable & Clean Energy

Decent Work & Economic Growth

Industry, Innovation and Infrastructure

Reduced Inequalities

Sustainable Cities and Communities

Responsible Consumption & Production

Climate Action

Life Below Water

Life on Land

Peace, Justice and Strong Institutions

Partnership for the Goals

UNSC, ECOSOC

ECOSOC

ECOSOC

UNGA 3

UNGA 3

UNEP

UNEP

UNGA 3, ECOSOC

UNGA 1, UNEP, ECOSOC

UNGA 1, UNGA 3, ECOSOC

UNGA 3, UNEP

UNEP

UNEP, UNSC, UNGA 1

UNEP

UNSC

UNGA 1, UNGA 3, UNSC

UNGA 1, UNSC, ECOSOC
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WHAT IS SLRMUN?

Sri Lanka Rotaract Model United Nations (SLRMUN) Conference, which held its
inaugural conference sessions in the year 2021, has been held consecutively for the
previous 5 years. In 2026, SLRMUN will be hosting its 06 Edition.

SLRMUN attempts to provide a high-quality Model United Nations Conference for a
wide range of delegates, from school students to university undergraduates. Aiming
to expand the scope of MUN to novices, SLRMUN allows many new delegates to
experience the MUN arena via a comfortable conference.

One of the main aims of SLRMUN is to make sure that MUN expands among the Sri
Lankan University students, especially since MUN is a great platform for students to
develop highly sought after skills, such as public speaking, negotiation skills,
diplomacy, and leadership.
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WHAT MAKES US UNIQUE

While Model United Nations (MUN) has flourished across schools throughout the
country, its presence within universities remains relatively limited. At Sri Lanka
Rotaract Model United Nations (SLRMUN), we recognize the immense potential
MUN holds in shaping the next generation of leaders, thinkers, and changemakers
at the tertiary level.

We believe that active participation in MUN conferences equips undergraduates
with a unique set of skills that extend far beyond debate, including:

Public Speaking and Communication
Negotiation and Diplomacy 
Policy Development and Real-World Problem Solving 
Leadership and Team Management 
Critical Thinking and Analytical Skills 

These competencies are invaluable in today’s professional landscape and help
students stand out as future-ready leaders.

With this vision, SLRMUN aims to reignite the spirit of MUN within Sri Lankan
universities, offering undergraduates a platform to engage with pressing global
issues, develop essential soft skills, and build strong professional portfolios that will
propel them forward in their careers and beyond.

University MUN Expansion
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SLRMUN is unique in the fact that following the conference, the ideas brought up in
delegates’ debates and resolutions are handed over to Rotaract Club, where they
will inspire a project and have their ideas executed. Allowing the students debate to
have a real-world impact sets our conference apart from the rest of the MUN arena.

Cognizant is a subproject that implements the ideas brought forward in the
SLRMUN conference. The previous editions have been successfully concluded with
a huge impact on the society. 

We have seen these ideas come to life with certain projects like Grove Green, which
was an initiative to plant mangrove plants in the down south region of Sri Lanka,
and Pearl Pacify, designated to overcome the Express Pearl Disaster and other
projects geared towards visually impaired and other marginalized communities.

Resolutions come to life: COGNIZANT

WHAT MAKES US UNIQUE
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PREVIOUS EDITIONS

1 - Day 
Physical

Conference

05
Committees

Real-Life
MUN skills

150+
Delegates
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300 - 400

SLRMUN ‘26

07th, 08th
February 2026

Day 1 : 8 AM - 5 PM
Day 2 : 8 AM - 8 PM

University of Moratuwa

Committees

6
Delegates
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PROJECT COMMITTEES

UNGA 1 - DISEC
(United Nations General

Assembly, First Committee -
Disarmament and International

Security Committee)

UNGA 3 - SOCHUM
(United Nations General Assembly,

Third Committee - Social, Humanitarian,
and Cultural Committee)

UNSC
(United Nations Security

Council)

ECOSOC
(Economic and Social

Council)

UNEP
(United Nations

Environmental Programme)

IPC
(International Press Corps)
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EVENT TIMELINE

17
Nov

Online
Workshop:
INTRO TO MUN

23
NovNewbies’

 Practice Debate
@ UoM

03
Dec

MAIN DELEGATE
WORKSHOP

20
Dec

LATE REGISTRATIONS
OPEN

28
Dec

LATE
REGISTRATIONS
CLOSE

11
Jan

MAIN PRACTICE
DEBATE
@UoM

31
Jan

SLRMUN
DAY 01

07
Feb

SLRMUN
DAY 02

08
Feb

Early Bird 
Registrations 

Open
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PARTNERSHIP PACKAGES

SLRMUN ’26 invites visionary organizations to become part of an international
youth platform that inspires innovation, diplomacy, and leadership. As a partner,
your brand gains exclusive visibility, influence, and networking opportunities among
400+ delegates, diplomats, and corporate professionals. 

Empowering Youth Leadership Through Strategic Partnerships

OFFICIAL PLATINUM PARTNER
Rs. 400,000

OFFICIAL DIAMOND PARTNER 
Rs. 500,000

OFFICIAL GOLD PARTNER
Rs. 300,000

OFFICIAL SILVER PARTNER
Rs. 200,000

OFFICIAL BRONZE PARTNER
Rs. 100,000

15
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As the highest-tier partnership, this level ensures unmatched prestige,
engagement, and exposure before, during, and after the event. The Diamond
Partner enjoys exclusive recognition, premium visibility, and direct interaction
with 400+ delegates, diplomats, and professionals representing diverse fields.

Honored as the Official Diamond Partner across all event materials. 
 Exclusive Certificate of High Distinction awarded on stage.
 100% access to delegate database (with consent) for post-event
networking and surveys. 
 Interview with their professionals.

Recognition & Data AccessRecognition & Data Access

Premium stall space for both days, placed at high-traffic zones. 
15 branded flags
5 banners 
450 leaflets distributed among participants. 
Logo printed on the main backdrop, delegate tags, and official
conference shirts.
Sponsor video displayed during the event. 
Opportunity to display interactive product demos or experience
booths. 
Invitation for closing ceremony.

OFFICIAL DIAMOND PARTNER 
Rs. 500,000

OFFICIAL DIAMOND PARTNER 
Rs. 500,000

Event Presence & Physical Visibility Event Presence & Physical Visibility 

16



17-minute keynote speech at the main conference plenary
session. 
1-hour online leadership or youth engagement session hosted
by your company. 
Opportunity to present awards or gifts to winners of flagship
competitions at the closing ceremony. 
Video interviews and brand stories featured on social media
pages. 

Speaking & Engagement Opportunities Speaking & Engagement Opportunities 

Prime logo placement on the event website with direct link to
your website. 
Feature across all official social media campaigns, e-souvenir,
posters, and e-newsletters. 
Dedicated social media highlight post announcing your
partnership. 
Logo included in official photo footers, increasing online brand
impressions. 
Featured article about your company’s CSR/vision in the event’s
online magazine. 

Brand Visibility (Digital & Print Media) Brand Visibility (Digital & Print Media) 

17



Option to conduct youth market research or product awareness
survey during the event. 
Dedicated link to your company website through SLRMUN ‘26
page. 
Product placement or sampling at delegate registration counters. 
Gift cards, vouchers, or coupons distributed to award winners. 
Inclusion in post-event thank-you video and commemorative
souvenir book.

Promotional & Marketing BenefitsPromotional & Marketing Benefits

3 exclusive guest passes for company representatives.
Access to Diplomat Lounge for networking.

Networking & Relationship Building Networking & Relationship Building 

18



The Platinum Partnership offers extensive exposure and engagement while
ensuring your brand remains central to the conference’s success. It is ideal for
companies seeking both marketing visibility and youth outreach opportunities. 

Honored as the Official Platinum Partner across all event
materials. 
Certificate of Excellence presented on stage.
50% delegate database access for future communication or
surveys.

Premium stall for one full day at the main exhibition area. 
10 branded flags 
3 banners 
450 leaflets distributed among participants. 
Logo featured on backdrop, name tags, signage, and video screens. 
Sponsor video displayed during the event. 
Option to include product display or activation area.
Invitation for closing ceremony. 

OFFICIAL PLATINUM PARTNER  
Rs. 400,000

OFFICIAL PLATINUM PARTNER  
Rs. 400,000

Recognition & Data AccessRecognition & Data Access

Event Presence & Physical Visibility Event Presence & Physical Visibility 
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8-minute keynote speech at a selected session. 
30-minute online leadership talk with youth delegates. 
Opportunity to present awards or prizes during the closing
ceremony. 
Video interviews shared on social media pages.

Speaking & Engagement Opportunities Speaking & Engagement Opportunities 

Link to company website on SLRMUN ‘26 website. 
Gift cards, vouchers, or coupons distributed to award winners. 

2 exclusive guest passes for company representatives.
Access to Diplomat Lounge for networking.

Logo and link on website homepage and partners’ page. 
Featured in social media promotions, event posters, and e-
souvenirs. 
Dedicated social media highlight post announcing your
partnership. 
Company spotlight in the official post-event publication.

Brand Visibility (Digital & Print Media) Brand Visibility (Digital & Print Media) 

Promotional & Marketing BenefitsPromotional & Marketing Benefits

Networking & Relationship Building Networking & Relationship Building 
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OFFICIAL GOLD PARTNER 
Rs. 300,000

OFFICIAL GOLD PARTNER 
Rs. 300,000

Recognition Recognition 

Official Gold Partner acknowledgment in all print and digital
materials. 
Certificate of Appreciation presented at the event.

5 branded flags 
2 banners 
450 leaflets 
Logo featured on backdrop and official screens.

Event Presence & Physical Visibility Event Presence & Physical Visibility 

Brand Visibility Brand Visibility 

Logo on website, posters (online/offline), name tags, and
e-souvenirs.
Dedicated social media highlight post announcing your
partnership. 

21
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5-minute keynote speech at a selected session.
Opportunity to publish an article on the SLRMUN blog.

Speaking & Engagement Opportunities Speaking & Engagement Opportunities 

Gift cards, vouchers, or coupons distributed to award winners. 
An exclusive guest pass for a company representative.
Networking with university and professional guests.

Promotional Benefits, Marketing & NetworkingPromotional Benefits, Marketing & Networking

22



OFFICIAL SILVER PARTNER  
Rs. 200,000

OFFICIAL SILVER PARTNER  
Rs. 200,000

Gift cards, vouchers, or coupons distributed to award winners. 

Recognition Recognition 

Official Silver Partner acknowledgment in all print and digital
materials. 
Certificate of Appreciation presented at the event.

Event Presence & Physical Visibility Event Presence & Physical Visibility 

2 banners 
450 leaflets 
Logo featured on backdrop and official screens.

Brand Visibility Brand Visibility 

Logo on website, posters (online/offline), and e-souvenirs.
Dedicated social media highlight post announcing your
partnership. 

Promotional & Marketing BenefitsPromotional & Marketing Benefits
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OFFICIAL BRONZE PARTNER  
Rs. 100,000

OFFICIAL BRONZE PARTNER  
Rs. 100,000

Brand Visibility Brand Visibility 

Gift cards, vouchers, or coupons distributed to award winners. 

Recognition Recognition 

Official Bronze Partner acknowledgment in all print and digital
materials. 
Certificate of Appreciation presented at the event.

Event Presence & Physical Visibility Event Presence & Physical Visibility 

1 banner 
450 leaflets 
Logo featured on backdrop and official screens.

Logo on website, posters (online/offline), and e-souvenirs.
Dedicated social media highlight post announcing your
partnership. 

Promotional & Marketing BenefitsPromotional & Marketing Benefits
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Display banners in key venue areas for maximum visibility.
Exposure to 400+ delegates, guests, and media. 
Strengthen your organization’s presence and reputation through
high-impact exposure.
Boost brand awareness and reputation through continuous display. 
Align your brand with a prestigious international youth conference.
Ideal for increasing awareness and promoting your products or
services to a diverse audience.

BenefitsBenefits

5 banners – Rs. 50,000 

3 banners – Rs. 30,000 

2 banners – Rs. 20,000

1 banner – Rs.10,000

BANNER PARTNERSHIPS
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OFFICIAL HOSPITALITY PARTNEROFFICIAL HOSPITALITY PARTNEROFFICIAL HOSPITALITY PARTNER

OFFICIAL PRINTING PARTNEROFFICIAL PRINTING PARTNEROFFICIAL PRINTING PARTNER

OFFICIAL STATIONARY PARTNEROFFICIAL STATIONARY PARTNEROFFICIAL STATIONARY PARTNER

OFFICIAL FOOD PARTNEROFFICIAL FOOD PARTNEROFFICIAL FOOD PARTNER

OFFICIAL BEVERAGE PARTNEROFFICIAL BEVERAGE PARTNEROFFICIAL BEVERAGE PARTNER

PARTNERSHIP OPPORTUNITIES

26

SLRMUN ‘26 is open for discussion on any unmentionedSLRMUN ‘26 is open for discussion on any unmentioned
Partnership Titles.Partnership Titles.

SLRMUN ‘26 is open for discussion on any unmentioned
Partnership Titles.
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What We ExpectWhat We Expect

Covering a significant portion of the food and nourishment expenses
of the event. 

BenefitsBenefits

Recognition as the “Official Food Partner”.
Your company will be prominently featured across event-related online
and offline promotional materials, ensuring maximum visibility. 

OFFLINE:
Name Tags – Logo displayed in 450+ name tags.
Flyers & Advertising Materials. 
Event Backdrop & Banners.
Distribute promotional materials such as leaflets, souvenirs, etc. at the
conference.
Opportunity to display up to 2 company banners 

ONLINE: 
Rotaract Club University of Moratuwa
YouTube channel and LinkedIn page
Provision of a conference report after the event, along with
photographs and videos.

Any suggestions from the sponsor are negotiable.

OFFICIAL FOOD PARTNER
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What We ExpectWhat We Expect

Covering a significant portion of the beverage expenses of the event.

BenefitsBenefits

Recognition as the “Official Beverage Partner”.
Your company will be prominently featured across event-related online
and offline promotional materials, ensuring maximum visibility. 

OFFLINE:
Name Tags – Logo displayed in 450+ name tags.
Flyers & Advertising Materials. 
Event Backdrop & Banners.
Distribute promotional materials such as leaflets, souvenirs, etc. at the
conference.
Opportunity to display up to 2 company banners 

ONLINE: 
Rotaract Club University of Moratuwa
YouTube channel and LinkedIn page
Provision of a conference report after the event, along with
photographs and videos.

Any suggestions from the sponsor are negotiable.

OFFICIAL BEVERAGE PARTNER



29

What We ExpectWhat We Expect

Covering a significant portion of the printing expenses of the event.

BenefitsBenefits

Recognition as the “Official Printing Partner”.
Your company will be prominently featured across event-related online
and offline promotional materials, ensuring maximum visibility. 

OFFLINE:
Name Tags – Logo displayed in 450+ name tags.
Flyers & Advertising Materials. 
Event Backdrop & Banners.
Distribute promotional materials such as leaflets, souvenirs, etc. at the
conference.
Opportunity to display up to 2 company banners 

ONLINE: 
Rotaract Club University of Moratuwa
YouTube channel and LinkedIn page
Provision of a conference report after the event, along with
photographs and videos.

Any suggestions from the sponsor are negotiable.

OFFICIAL PRINTING PARTNER
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What We ExpectWhat We Expect

Covering a significant portion of the stationery expenses for the event.
Covering a significant portion of the expenses for Delegate Supplies of the
event.

BenefitsBenefits

Recognition as the “Official Stationery Partner”.
Your company will be prominently featured across event-related online
and offline promotional materials, ensuring maximum visibility. 

OFFLINE:
Name Tags – Logo displayed in 450+ name tags.
Flyers & Advertising Materials. 
Event Backdrop & Banners.
Opportunity to display up to 2 company banners 

ONLINE: 
Rotaract Club University of Moratuwa
YouTube channel and LinkedIn page
Provision of a conference report after the event, along with
photographs and videos.

Any suggestions from the sponsor are negotiable.

OFFICIAL STATIONARY PARTNER
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What We ExpectWhat We Expect

Covering a significant portion of the venue expenses of the event.
Provision of hospitality services that cover a significant portion of the
event expenses, offering a notable contribution to the success of the
event.

BenefitsBenefits

Covering a significant portion of the venue expenses of the event.
Provision of hospitality services that cover a significant portion of the
event expenses, offering a notable contribution to the success of the
event.

OFFLINE:
Name Tags – Logo displayed in 450+ name tags.
Flyers & Advertising Materials. 
Event Backdrop & Banners.
Distribute promotional materials such as leaflets, souvenirs, etc. at the
conference.
Opportunity to display up to 3 company banners 

ONLINE: 
Rotaract Club University of Moratuwa
YouTube channel and LinkedIn page
Provision of a conference report after the event, along with photographs
and videos.

Any suggestions from the sponsor are negotiable.

OFFICIAL HOSPITALITY PARTNER



WHY PARTNER WITH US?

By partnering with SLRMUN ‘26, your brand becomes part of a
global legacy that drives youth empowerment, diplomacy, and
leadership. Together, we can create an impact that resonates far
beyond the conference.

Access to a national network of 400+ youth leaders,
university representatives, and diplomats. 

Unparalleled digital visibility through social media,
official websites, and press releases. 

Reputation building through association with an
internationally recognized youth event.

Direct engagement with the next generation of
innovators, professionals, and entrepreneurs.

32

Support a Sustainable Future by supporting 
all 17 UN SDGs with us.



250+
MEMBERS

 CONTACT US

Secretary General

(+94) 76 528 9598 

Deputy Secretary General

33

mailto:lrperera22@gmail.com
mailto:shannon.desilva04@gmail.com


250+
MEMBERS

 CONTACT US

Under Secretary General of Finance
& Partnership Development

Under Secretary General of Registrations
and Delegate Affairs

34

mailto:rksuvindusranchigoda@gmail.com
mailto:gethminrisinu9119@gmail.com
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