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ROTARACT MORA
MODEL UNITED NATIONS

Rotaract Mora Model United Nations is the first-ever attempt to incorporate
the MUN culture within a university in Sri Lanka

different countries array of pressing topics
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OBJECTIVES

Building solutions for existing global and national
problems.

Implementing these solutions through projects of
Rotaract Club of University of Moratuwa.
Developing soft skills of the participants.

Building the MUN culture within the university.

Providing a common platform for undergraduates and
students alike to voice out their solutions.

Fducating participants about the process of UN.
Helping build future diplomats and lawmakers.

Developing international understanding among

participants.



RMMUN
SUBPROJECTS

Covenant

e A case study and reporting competition which aims at global
ISsues.

e Feasible solutions was handed over to ongoing Rotaract
projects.

Colloquium

e A 12-part video series, detailing the MUN procedures and tips
for aspiring delegates.
e Uploaded on the official Rotaract Youtube Handle.

World Peace Day

e A debate competition aimed at connecting communities to
preserve international peace.

e Had participants from over 5 countries allocated into teams,



RMMUN
SUBPROJECTS

Congrego
* Training sessions geared towards the conference.

e Ist leg: Open to University of Moratuwa undergrads, focusing

on building their skills and approach to diplomacy.
e 2nd leg: Open to all participants, again focusing on skills and

the topics discussed at the conference.

UN Days

e Blog article released on days highlighted by the UN.

e Raising awareness about aspects of global collaboration and
rights.

e Organized a blog competition where participants from two
countries competed




RMMUN
SUBPROJECTS

Congnizant

e A series of seminars aimed at school students, both local and
foreign; Bulgaria, Philippines and Nepal.

e Covering important areas in 3 key subjects; English, Maths and
Robotics

e Held primarily at Kurunegala/Thiragama Maha Widyalaya
Mawathagama, K/Bogamuwa Madya Maha Vidayalaya and
Baddegama Christ Church Boys College and will be live
streamed for participants from Bulgaria, Nepal and
Philippines.




ldeas Set to Motion

What makes RMMUN outstand is the fact that it actively work to
implement the solutions our delegates come up with.

S0 far we have used our solutions to battle the Express Pearl crisis and
the hardships blind people face.
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SRI LANKA ROTARACT
MODEL UNITED NATIONS

SLRMUN is the signature project of the International service avenue of Rotaract Mora,
aiming to uplift the diplomatic and debating skills of the future leaders of the world.
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PROJECT FLOW

PHASE 01
@ @
Registration Initiating \\

for training
training sessions
sessions

Registration Webinar series Conference
for
conference

PHASE 02




SLRMUN CONFERENCE

0

Date Time Venue Expected Participants

26th March 2022 0800h-2000h University premises 30 Foreign
120 Local



Q COMMITTEES \/

United Nations General Assembly United Nations United Nations
security Gouncill 3 Children's Fund Human Rights Gouncil
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PLATINUM PARTNERSHIP
175,000 LKR

Recognition as the platinum partner of
RMMUN
Presentation at the closing ceremony of the

conference (2 minutes)

Flags in the conference

Banners in the conference

Stalls at the event

Handouts at the conference

Videos at the beginning of the conference
Videos at the ending of the conference
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Advertisement in the website

Company logo in the backdrop of the conference,
wepsite footer, flyers/videos, files, and placards
Recognition as a sponsor in the website

Special flyer in social media

Video before the webinars

Advertisements in the YouTube videos

Recognition as a sponsor in the annual magazine



GOLD PARTNERSHIP
100,000 LKR

Recognition as the gold partner of RMMUN
Verbal recognition and advertisement at the
conference by the moderator

Flags in the conference

Banners in the conference

Handouts at the conference
Videos at the ending of the conference
Advertisement in the website

Company logo in the backdrop of the conference,
website footer, flyers/videos, files, and placards
Recognition as a sponsor in the website

Special flyer in social media

Slide before the webinars

Recognition as a sponsor in the annual magazine



SILVER PARTNERSHIP
70,000 LKR

Recognition as the silver partner of RMMUN
Verbal recognition at the conference by the
moderator

Banners in the conference

Handouts at the conference

Videos at the ending of the conference
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Company logo in the backdrop of the conference,
website footer, flyers/videos and files
Recognition as a sponsor in the website

Special flyer in social media

Slide before the webinars

Recognition as a sponsor in the annual magazine



BRONZE PARTNERSHIP
40,000 LKR

Recognition as the bronze partner of RMMUN
Verbal introduction (name will not be
announced. Logo will be displayed) at the
conference by the moderator

Handouts at the conference

Company logo in the backdrop of the
conference, flyers/videos and files
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e Recognition as a sponsor in the website
e Special flyer in social media
e Recognition as a sponsor in the annual magazine
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http://www.facebook.com/MUN.rotaractmora
https://www.instagram.com/mun_rotaractmora/
http://mun.rotaractmora.org/
http://mun.rotaractmora.org/
mailto:mun@rotaractmora.org

PRESIDENT
Rtr. Bimsara Somarathna

bimsara@rotaractmora.org

077 820 /7724

CO-CHAIRPERSON
Rtr. Pasan Sanjula

pasaansanjula@gmail.com

0/6 350 1652

OUR TEAM

VICE PRESIDENT

INTERNATIONAL SERVICE AVENUE

Rtr. Chamod Gunathilaka
chamod@rotaractmora.org

0/1 6025176

CO-CHAIRPERSON
Rtr. Pesala Welangalle

Pesaladw2001@gmail.com

CO-DIRECTOR
Rtr. Avishka Perera

avishka@rotaractmora.org

0/1 206 9370

071594 2246

CO-CHAIRPERSON
Rtr. Himasha Ekanayake

dilshinie@gmail.com

0/6 898 3400
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CO-DIRECTOR
Rtr. Sandali Manimendra

sandali@rotaractmora.org

0713671977

CO-CHAIRPERSON
Rtr. Shwetha Dharmasiri

sthxruxis@gmail.com

0//7 101 9449
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